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We all feel today I think that memory, the keeping and preserving of human memory, is undergoing great changes. And for reasons that are obvious. The institutions that shape and preserve memory are under enormous pressure to transform themselves. Indeed, the demand for ‘change’ is felt as almost universal. Memory preservation of sounds and images suffers from this, as the institutions which preserve such cultural items are in change too.

The changes are not only working in one direction, though.  On the one hand, we have the fact that more and more traces of the past are regarded as worth taking care of as valuable traces and reminiscences of history. Consider the phenomenal growth of museums all over Europe in general. Museums for all purposes and functions, recording We see also a growing tendency to act out the past; reshape past living in images and staged experiences, in historical tableaux and plays. 

The trend – or these trends – are certainly also present in the attitude towards audiovisual signs and traces of the past. Here too we find general tendency – and a growing capacity - to preserve things which are understood as tokens or clues from past, and make them living again.   

On the other hand. the institutions so embeddied are themselves changing almost beyond recognition though the entrance of business and business values into the world of culture. To understand what is going on, we will have to appreciate how fundamentally different a business firm or a commercial enterprise is from an old-fashioned cultural institution such as a PSB corporation, a public sector museum, a state-sponsored library institution, or the like. 

The main purpose of a public service institution is to run its affaires according to a defined standard. The outcome of a business firm, however, is change. The overall intention of running a business is to expand and to grow, although taken as a whole not every business company within a market can grow, of course. Many will fail to do so. What is sure however, is that the presence of business actors within a field or a market promotes change, rapid and never-ending change, as opposed to the stability within a public service field.

Private or privatised firms care less about their archives than old and public ones. With more competition, more commercialisation and more business-norms entering the media & culture sector, archive and library routines tend to break up, as business firms are less motivated to preserve their past than public ones. 

Digitalisation surely has opened a whole new world for archive professions and archive and library users alike, a wonderful new world of instant images and texts and sounds, all available on demand.  But even the present stage of digitalisation conceals at least two problems, which we should bear in mind when entering upon the more specific discussions and workshops scheduled for this conference. One of these may be labelled the format problem, the other can be called the bias of the contemporary. Both are worth discussing. The discussion will indicate that indeed memory, the keeping and preserving of human memory, is undergoing great changes. Technology, corporate organisation, market solutions and sheer habits combine to  make this happen. Archivists should care about it. They may play a role in it too. 
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